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Folsom Pro Rodeo Hotel Packages
GET YOUR COUNTRY ON IN FOLSOM!

Book Your Rodeo & Country Music Festival Stay

<

™) Check-in — Check-out 23 Guests]

Visit Folsom, the Official Lodging Provider for the Folsom Pro
Rodeo & Ride Into The Music Festival

The annual Folsom Pro Rodeo returns in 2023 on July 1, 2 & 3! The rodeo has been
kicking it on July 4th for 60+ years! The patriotic event offers family fun with non-stop
rodeo action, outstanding nightly fireworks, mutton busting, a high American flag that

arrives by skydiver, a saloon under the stars for some after-rodeo adult
entertainment, and much more! Make it a full-on country weekend with the Ride Into
the Music Festival featuring Chris Lane, Tyler Rich, Kanaan Smith, and Moonshine Crazy
on Friday, June 30. Plus get 50% off Foothill Wine passports to round out your weekend.
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WANNA SCORE FREE
RODEO & RIDE INTO THE
MUSIC FESTIVAL
TICKETS?

Book your two-night hotel stay, on June 30 and
July 1 through our website, and you'll score a
killer deal! Package includes two free general
admission concert tickets on June 30 two free
general admission rodec tickets for Saturday,
July LYou'll ALSO get to choose a
complimentary gift card, a Visit Folsom
Welcome package including two paddle board
tickets and an option to purchase two-for-one
discounts on Foothill Wine Passes!

BOOK THIS DEAL Offer Details

Folsom Pro Rodeo Hotel Packages
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WANNA SCORE FREE
RODEO TICKETS?

Book your one-night hotel stay on July 2or 3
through our website and get two free general
admission rodeo tickets. Package includes two
free general admission rodeo tickets for
Sunday, July 2 or Monday, July 3. You'll ALSO get
a complementary Visit Folsom Welcome
package including two paddie board tickets
and an option te purchase two-for-one
discounts on Foothill Wine Passes!

BOOK THIS DEAL Offer Details
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Saturday, May 27

(15) Saddleback (36-11)

Gamel Noon

Sunday, May 28

(15) Saddleback, 10-9, (10 inn.)

(2N) Sierra(34-13)

(1N) Folsom Lake (36-11)

Game2 6p.m.

Gamed 2 p.m.

Monday, May 29

(25)Santa Ana, 13-4

(15) Saddleback

(25) Santa Ana(33-15)

(25)5anta Ana, 8-7 (15inn.)

(2M)Sierra

Game3 10a.m.

Game 5 - (45 minutes after
end of game4)

Game6 1lla.m.

(1N) Folsom Lake

(2N) Sierra, 11-10

(15) Saddleback, 10-4

(25) Santa Ana, 21-8
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A California Jazz Championships Historic Folsespril 28/29
Hotel Occupancy 826%, 249 Room Nights at Lakatomalnn
A Folsom Peddle QuestMay 6, May is Bike Month Event
May 6, Included balance bike bash for kids,-galfled routes, participation badges
A California Community College Baseball Champions¥iay 2629
Hotel Occupancy 896%, 400+ Room Nights
A Lincoln Highway Associatiofinnual Conference June 1116
A 124 room nights at Hampton Inn
A California Public Information Officers Annual Meetingune 1214
101 Room Nights at Likdatomalnn
A Mother Lode Epic Mountain Bike Raedune 17
80+ Room Nights, 350 participants, Kids Balance Bike Bash & band/beer garden io Fotdom



Cycling & Trails Routes Coming This Year

Road Cyeling in Fayetteville

By

Follow Collection

T OVERVIEW

A Fayetteville tradition, groups of
spandex-clad cyclists have been
taking to the scenic roads sur-
rounding our community for
decades. Low traffic density, high
road quality, diverse mountain to-
pography and route accessibility
make for an iconic road riding ex-
perience. From Fayetteville, one of
the largest county road networks in
Arkansas offers ...
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213 W. INSTITUTE PLACE,
SUITE 707, CHICAGO, IL 60810

312.643.2500

WWW.HUNDENPARTNERS.COM

Hunden Strategic Partners is a full-service real estate
development advisory practice specializing in
destination assets.

With professionals in Chicago, San Diego and
Minneapolis, HSP provides a variety of services for all
stages of destination development in:

Real Estate Market & Financial Feasibility

Economic, Fiscal & Employment Impact Analysis (Cost/Benefit)
Organizational Development

Public Incentive Analysis

Economic and Tourism Policy/Legislation Consulting

Research & Statistical Analysis

Developer Solicitation & Selection

The firm and its principal have performed more than 1,000 studies over the
past 25 years, with more than $20 billion in built, successful projects.



Summary Matrix — Where You Are Now
Asset Analysis

, Winery, \
Confarence / Entertainment Sports T‘Jﬁ:!n ; Brewery, Hotels Unique Festivals & P&argsu,t;il':ils
Meetings P g Distillery & Attractions Events
Nodes Space
Food Hall
Supply Limited/Weak Limited/Weak Strong Strong Strong
Folsom, CA
Lake Natoma = Harris Center = CSU Historic » Willamette = Lake Natoma = CSU Folsom = Lake
Inn * Powerhouse Sacramento Downtown Wineworks Inn Aguatic Rodeo Matoma,
Folsom Pub Aguatic Folsom »  Foothill Wine Center Endurance Folsom Lake
Community * Folsom Center Palladio Pass * Folsom Running & » Johnny Cash
Center Amphitheater = Steve Miklos = Red Bus, Prison Biking Races Trail,
Top Assets Granite City Aquatic Out of Jazz Festival American
Folsom, CA Event Center Center Bounds Hangtown River Bike
Hampton Inn Kitchen M Trail
Folsom Proposed:
Folsom Ranch
lce Complex
Hotel Room
Night Limited/ Weak Limited/Weak | Limited/Weak Limited/Weak
Generation
Visitor -
. Limited/ Weak Strong Strong Strong Strong
Spending

strategic partners

hunden.com | © 2023 HeP 6




Summary Matrix
Opportunities

Conference/

Winery,

. . Parks, Trail:
. Retail & . Festivals & !
Meetings Entertainment Sports Dining Nodes Ergw_ery & Hotels Attractions Events & Nature
Distillery Assets
Opportunit Stron Stron Stron
PP y g g g
1 Bolster Current Iilcevelupment of Conti Signage /
Short T, Conference tf'ﬁﬁﬂtﬁ Folsom Ranch Sigﬁ?ﬁ:g:iﬁ; Conference gr;r:rhg;ﬁ;st marketing of
u erm Nraass - - |
Center Hotel Programming & lce Complex Lake Natoma Center Hotel avent offerings natural E!ssetﬁ
(1 '5 YEE—.I FS] Mgm&ting} Wﬂtﬂrﬁﬂnt tr-E“IS
lconic
2 Lean into Lake I'”‘:".rpt“rf & recreation/sports
. ean into these T et
Medium - - ”Et”"."“ & - offerings within Dulwntc:wn Fol Ranch - -
associated . Boutique Hotel olsom Ranc
L aguatic events key opportunity (Potential for
(5-10 Years) sites downtown Downhill Mountain
Biking)
Connectivity o
MjESST;Ji:f Outdoor field Folsom Ranck
3 gntrepr'tj:inme nt sports trails & existin
Long Term ] within Folsom | COmplexficonic ; - : . - trail network
recreation sports (Incorporating
(10-20 Years) Ranch commercial
development o

development
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Recommendations — Deeper Dive Studies

Based on HSP's analysis, the following opportunities are recommended to conduct a deeper-dive analysis to prove the
viability for success for Folsom tourism. There is strong potential within Folsom for each of these key opportunity
areas to generate robust economic impact for the City of Folsom. A detailed feasibility and economic impact
study would be required to quantify the economic impact of specific developments; however, each has the
potential of generating robust net new spending and tax revenue in Folsom annually.

1. Conference Hotel Feasibility
Strong existing hotel performance, new demand inducing developments, and potential special event demand

2. Activated Destination Waterfront District Masterplan / Highest and Best Use

Extension of downtown to the southwest, Live / Work / Play / Recreate

3. Folsom Ranch Masterplan / Highest and Best Use
Iconic recreation asset, mixed-use, commercial trail connectivity

strategic partners hunden.com | © 2023 HSP 19
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A Drives visitation traffic

AIncreased transient occupancy tax & sales tax revenues

A New fulktime jobs

A New net earnings

A new spending
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Top 10 Origin Markets

Top Origin Markets & Change Compared to the Previous Year ~
L

B TY - Visitors % of Total B LY - Visitors % of Total

25.8%

San Francisco-Oakland-5an Jose CA

Lo Angeles A AT 10.9%

9.4%

Eleld ey lpitegsl elets gl le L e .3

Ferycy 1)/ — 7 () 16.4%

HES g e ) 6.3%

Chico-Redding CA Wa.m
San Diego CA  Epppe— 2 8%

4

Phoenix AZ s 4.0%

Salt Lake City UT _15‘% 2.6%

. 1.5
Seattle-Tacoma WA e 2.9%
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Visitation by Category

Percent Visitors & Visitor-to-Resident Ratio by POl Category

Left: W Visitors % of Total  Right: M Visitor-to-Resident Ratio

48% 1
38.3%
36% 0.71 0.75
0.64
24% 05
17.7%
13.3% 0.26
% 0.23 -
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0.3 013 0.4
0.09 0.0 57y, 009
- 2.0% 2.0% 15% 0.8%
_ - 0.4% 0.4%
0% . . . || . | [ | - — 0.3% 0.1% 0.0% ;
Outdoor Retai Food Accommaodat. Sports Medical Education Attractions Nightlife Arts & Cormmunity  Transportation  Colleges & Events Specialty

Recreation Entertainment Facilities Universities Retail



Top 5 Spend Categories & Avg. Spend Per Cardholde

Food

Retail

Gas & Service Stations

Accommodations

Health

Top 5 Spend Categories & Average Spend per Cardholder ~
L N ]

Bottormn: W Avg. Visitor Spending Top: W Visitor Spend % of Total
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One op. Unindled Adverfires. i Tolson.

| GardenInn é LANDING @

Lake Natoma Inn






