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o CHOOSE FOLSOM

VISIT - CONNECT - PROSPER

Folsom Chamber Folsom Tourism
of Commerce VISIT

CONNECT (TEDCorp)

Business Events = Hospitality & Fnlsn M's ““IFIE“

Support & visitors Support

Services ~ | BUSINESS ORGANIZATION

Thriving
Economy

Three Organizations. One Vision.

Choose Folsom is the brand and operating
_ framework that aligns the Chamber, Tourism,
Folsom Economic :
Development and Economic Development so we are
FROSEEE moving in the same direction—not in silos

Business

Retention Marketing
Expansion

Business
Attraction
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Visit Folsom leads destination marketing efforts that
showcase Folsom’s experiences, events, and attractions to
drive visitation and economic impact.
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Visitors spent $38.3 million on
accommodations in 2024, a $643.8

Direct S pen din g oty
Visitor Spending by Commodity Purchased

I $33.3M
$37.6M

Accommodations

Arts, Ent. & Rec.

Food Service
H 2024

Food Stores m 2023

Local Tran. & Gas

Retail Sales

$OM $20M $40M $60M $80M

Sources: Dean Runyan Associates, OmniTrak Group, U.S. Energy Information Administration, U.S. Bureau of Transportation Statistics

The Economic Impact of Travel in Folsom / 2024 / Prepared by Dean Runyan Associates I/ 10



Visitors who stayed in a hotel, motel, or
P . STVR contributed $92.0 million of
VI S I tO r S p e n d I ng by visitor spending, a $3.6 million or
4.1% increase compared to the

Accom mOdation Type previous year.

-] .
Hotel, Motel, STVR $92.0M
N $88.4M

' ]
Private Home (VFR) $$44O2-52MM
] .

m2024
Seasonal Home (2nd Home) : ggjm H 2023
O] .
Day Travel $48.1M
N $46.2M
$0OM $40M $80M

Sources: Dean Runyan Associates, OmniTrak Group, AirDNA, Smith Travel Research, U.S. Census Bureau

The Economic Impact of Travel in Folsom / 2024 / Prepared by Dean Runyan Associates



Direct Employment
Travel Industry Employment

I oo
Accom. & Food Serv.
- E
I :-o
Arts, Ent. & Rec.
N ::o
Bl 0
Retail, Transportation, & Other
B o0
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m2024 m2023

Sources: Dean Runyan Associates, U.S. Bureau of Labor Statistics, U.S. Bureau of Economic Analysis
Note: Employment figures represent annual average jobs rounded to the nearest 10. Percent change
calculated on rounded figures.

The Economic Impact of Travel in Folsom / 2024 / Prepared by Dean Runyan Associates



Overnight Visitor Volume
Visitor Nights and Trips

Person Py
2022 2023 2024 2022 2023 2024
Nights
Hotel, Motel 403,700 442,000 458,400 184,600 200,800 208,600
Private Home (VFR) 627,500 635,800 654,600 297,800 301,700 310,700
Other Overnight 4,400 4,400 4,400 1,800 1,800 1,800
Total 1,035,700 1,082,200 1,117,400 484,300 504,400 521,100
Hotel, Motel 177,100 193,600 200,800 81,100 88,100 91,600
Private Home (VFR) 179,200 181,500 186,900 85,000 86,100 88,700
Other Overnight 1,200 1,200 1,200 500 500 500
Total 357,400 376,300 388,900 166,600 174,800 180,800

Note: Figures are rounded to the nearest hundred. Day travel volume estimates are not included because of data limitations.

The Economic Impact of Travel in Folsom / 2024 / Prepared by Dean Runyan Associates



Direct Local Tax Receipts Generated by
Visitor Spending
$3,000,000
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B TOT m Sales Tax (1% city share)
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( Link Clicks ) Views ( REACH > Fo|som
1,652 983k 236,639 SOCIAL MEDIA ANNUAL REPORT

Compared to Last Visits Compared to Last

142.8% 5,176 1356.9%

TOP PERFORMING

Gotal Follower% POST

INSTAGCGRAM GROWTH: 1 8 , 2 6 7 Pro Tip: Go early to beat

the wind (and the crowd')

+356.9% Total Reach increase vs. 2024, o Jooyows
. o W
showcasing strong engagement Women 73.7
momentum.
Men 26.3
0 20 40 60 80

AUDIENCE COMPOSITION:
A highly engaged, predominantly local audience
anchorec! |_n Folsom and sur.roundmg . @ et ot SHE @
communities supports tourism and regional R § o Iy
awareness goals. dpredl ;: el fmal

- .m= :.: . " .-U ..... - I.
LEVERAGE GROWTH: s‘- "“ =j,-f;§'§§;j;g
Short-form, location-based Reels drove bt ¥
the strongest gains in reach, discovery, @ ;u;, il 23

and follower growth during FY 2024-2025.

VISIT_FOLSUM




Website
Performance

July1,2024 -

June 30, 2025

Active Users

51,958

+85.62%

Total Pageviews

136,217 +76.71%
Active ==

Users

By City B Er e

(L3 Organic Search
19% Direct
m Unassaigned
4%  Referral

m Paid Social
Organic Social

Traffic
Sources

354,298 1475074

Top Performing Pages
(Not Including Homepage)

1.Dining Guide

2.Things To Do

3.Folsom Family Fun Activities
4.Folsom Lake State Recreation
5.Boating Guide

Sessions Engagement Rate
61,944 10| B55.7% +3.17%
Content Interactions WEBSITE PERFORMANCE

SNAPSHOT

Sessions and active users increased
by 85%+ year over year, signaling
strong growth in visibility and reach
Engagement remains strong at
around 56% showing visitors are
actively exploring content

Organic Search drives ~70% of all
website traffic, highlighting strong
SEO performance

Audience reach extends across key
regional markets, led by San Jose,
Sacramento, Folsom, Los Angeles,
and San Francisco



Gold Country Visitors Association

Co-Op Opportunity with Sojern

osoean . SN - califSitia

Participants Run date: April-June of 2025
Visit Folsom, Visit Calaveras, Explore Total Campaign Impressions: 5,502,061
Elk Grove, Visit Rancho Cordova, Visit Visit Folsom Impressions: 604,139
Placer, Visit Sierra County, Visit Visit Folsom Clicks: 554

Tuolumne county, Visit Yosemite Total Campaign Clicks: 5,018

Madera County, Visit Mariposa County

Campaign Drove 55,871 total confirmed travelers & 217 hotel night stays
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CA VISITOR GUIDE AD

The Ultimate Folsom Pro
Rodeo Getaway

Book a two-night stay and enjoy. Two
general admission tickets to the Folsom
Pro Rodeo. Two paddle board rentals for
some fun on the water.

Reserve Today

VISIT CA ENEWSLETTER AD




ADVERTISEMENTS

My first destination:

@visit_folsom

534K | 236K s
Total Reach: 770K

Campaign Performance

*Data reflects results as of June 30, 2025

@ Folsom, California : 4 © OLDTOWN AUBURN, CA

Great start to my trip with @visitcalifornia

? Old Town Auburn %

.
N @visitcalifornia Gvisitplacer N
Newly opened restaurant with views of Lake Natoma Cafe: \ Gvisitplacer ~ ‘
Gvisit_folsom Gvisitcalifornia #ViskCalifornia =@highhandnursery > Cool town with California
Gold Rush history

.
)A"

20 Total Social Posts 4.2M Total Impressions
» 4 Instagram Posts

* 12 Instagram Stories
e 4 Facebook Reels

124k Total Engagements



ONLINE BOOKING

o (ann) AV
PN < PN 44
C Close to Close to Lake Close to Light Close to Kitchen / >
Trails Natoma Rail Shopping Kitchenette

MPUS
INTE

DESTINATION AWARENESS

13,000 Website Sessions ( +63% YoY):
Significantly increased awareness and
interest in visiting Folsom.

ISON'RANCH

VISITOR CONVERSIONS | ) d' o ton Gard o RIV
365 Reservations ( +11% YoY): More rarkspur Landing rilton Garden
.. ) . . Folsom - An All- Inn Folsom Koy
visitors converting interest into Suite Hotel RON POINT WEST
Orangevale

booked stays. IRON POINT WEST Hotel

Hotel 39 AN TY 767 reviews

43 AR RKY 742 reviews ' a S JY S PHOENIX FIELD
OVERNIGHT VISITATION IMPACT: , , » A A B

N XA B H#

724 Room Nights ( +26% year over
yea r); Strong growth in overnight a Select dates to see rates B Select dates to see rates
stays and local economic impact. . Nimbus




HOTEL

PACKAGES

Folsom Pro Rodeo
o Two Folsom Pro Rodeo
tickets, two paddleboard
passes and $50 Palladio
Gift Card
Foothill Wine Festival
o Two night stay included
two Foothill Wine passes
Holiday Package
o 20% hotel discount, two ice
skating passes and a $50
Palladio Gift Card
Helwig Concert Series
o 20% discount on event
tickets & $50 Palladio gift
card

HER Women's Conference
o 20% discount on event
tickets & $50 Palladio
gift card
Hangtown Motocross
o 20% discount on event
tickets & $50 Palladio
gift card
TEDx Folsom
o 10% discount on event
tickets & $50 Palladio
gift card
Midweek Hotel Package
o 2 Foothill Wine Festival
passes, & $50 Palladio
gift card

o —

MOTHER LODE EPIC
HOTEL PACKAGE

Book a two night stay and enjoy
$50 off race registration

BOOK NOW

PACKAGE

Book a two night stay and enjoy 20%
Ticket Discount and $50 Palladio Gift Card

BOOK NOW



Hotel Package Campaign

Performance

HOTEL PACKAGES Impressions People Reached KEY TAKEAWAYS
PROMOTED 285,252 201,683

e Ha ngtown Motocross

L ]

285K+ impressions and 200K+
people reached expanded

* Folsom Pro Rodeo . N, S awadreness of Visit Folsom hotel
e Foothill Wine Fest Link Clicks La nding page packages tied to key events
e TEDXxFolsom Views ¢ 8.2K clicks and nearly 7.9K landing

i ; page views drove qualified traffic
Holiday Campaign 8,249 7,848 to hotel package offers

Helwig Concert Series
Epic Motherlode

Strong efficiency with a 2.89% CTR
and very low costs at $0.15 CPC

( 1 1 . ) and $0.16 per landing page view

CHANNELS & CTR Avg.CPC Cost per Landing e Campaigns supported demand
Paae View around Rodeo, Hangtown

CREATIVE 2.89% $ 0.1 5 J Motocross, Wine Feit,

| $O.'I 5 TEDxFolsom, Holiday, Helwig
* Instagram ’ Concert Series, and Epic
e Facebook ) ) Motherlode, helping move
¢ Short-Form Video travelers from awareness to

consideration

Static Graphics






DESTINATION
SUPPORT GRANTS

e California International Marathon
e |Inductive Automation Ignition Conference
e Run the Parkway

* Rio Del Lago 100-Mile Run i DR “’T‘h _;‘?}""-r a1} ",..'f ,
e LENAEA High School Theatre Festival CMM___MN L‘ "
s A *

e Salmon Falls 50K Run

e Folsom Women's Conference

e American River 50 Mile Endurance Run

e Dragon Boat Races

e California Jazz Championships

e Bike Month, Folsom Peddle Quest &
Balance Bike Bash

e Hangtown Motocross

e TEDx Folsom

* Motherlode Epic Mountain Bike Race

e Folsom Lake Surf

* Broadstone Racquet Club




COMMUNITY EVENT
SUPPORT PROGRAM

Folsom High School Football

Folsom Police Foundation
Revel Folsom

City of Folsom Parks &
Recreation

Twin Lakes Food Bank
Sutter Street Theatre
Twin Lakes Food Bank
Mark Combs Classic
Folsom History

Soap Box Derby

Scott's Seafood Anniversary
Gala

Ponderosa High School

Golden Valley Charter
School Gala

May Is Bike Month
PeddleQuest

TEDx Folsom High School
Holy Trinity Catholic School
St John the Evangelist
School

Vista Del Lago Athletic
Boosters Club

Folsom Athletic Association
Bayside Church

Vista Del Lago PTSO

Oak Chan Elementary
School

Folsom Morning Rotary
Jessup University
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